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BONFIT AMERICA, INC. UNVEILSINTERNET RETAIL STORE AT
www.bonfit.com

Consumers Can Now Purchase Company® Stable of Golf Products, Including
QOLF-, Brush-t and Play Nine , At Easy-To-Navigate Online Retail Store

Culver City, CA., April 26, 2006 E On the heek of its launch of QOLF- , the indoor-outdoor, croquet-style
family golf game, and the continued success of the highly acchimedbristle-brush golf tee Brush-t-, Bonfit

America, Inc. today offi cially unveiled www.bonfit.com, aninternetbased retail store whereconsumerscan

purchase the full-line of Company products at one, easy-to-navigate weboutlet. Bonfit Americawasincorporated
in 1992 to market and sell innovative products from around the world. QOLF and Brush-t are two of the mary

productsintroducedto the North Americanmarket by Bonfit America, Inc.

ONbw that we have edablished success with Brush-t, and based on the positive regponse we have received from
the launch of QOLF, we felt the time wasright to creak a one-stop Internet-based shopping outlet for our
portfolio of products,Osaid Pau Krok, Presdert, Bonfit America,Inc. GGiventhe stable of products currently
offered by Bonfit, we expectto increa® our product linessignificartly during the next twelve months, which

makesthis online retail shop evenmore essertial to our business golf strategy.O

Among the products currertly availab e at www.bonfit.com arethe following:

QOLF, afag-paced, indoor/outdoor family leisure golf game thatis a cross between
golf and croquet, providing both golfers and non-golfers with afun, yet challenging teg

of accuracy, skill and touch.

Play Nine , afun and innovative cardgamethat is patterned after the game of golf.
Idealfor golf fans and card players seekng analternative to the tradtional cardgames
Play Nine combinesstrategy with luck-of-the-draw, to erable playersto shoot low scores

while avoiding hazard like sand traps, water and out-of-bounds areas

Brush-t- , the highly-acclaimed bristle-brush plagic golf tee,which hasbecanmevadly

popularamag golfersof all levels, due to the flexible, toothbrush-like bristles on top of

aproprietary plagic teebase, which providesthe minimum amount of resstance ard bO t
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deflecton, reaulting in increagd distance. In fact, independert teging on Brush-t has Bonfit America, Inc.
8460 Higuera Street,

proventhat golfers cangain up to 7 additional yards off the tee Culver City, CA 90232
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